[bookmark: _GoBack]Low-Hanging Fruit of Web Accessibility
Creating Headings in Word Documents Correctly in Word 2007 and 2010
Below is the ribbon at the top of the Word 2010 interface. From it we can make choices to format our content and affect the look and feel of our documents. 
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The Wrong Way
When we create headings in our Word documents, many of us make the wrong choices, choosing options from the left side of the ribbon. These choices make the selected text larger, and bolder, but we end up with headings that are headings in appearance only – in other words, they look like headings, but they are not semantically identified as headings. (See “Why This is Important” below to find out why this is important.)

The image bellow shows how not to create a heading.
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The Correct Way
Creating headings that both look like headings, and that are also semantically identified as headings is easy. Instead of choosing from the left side of the ribbon, focus on the “styles” options on the right side of the ribbon. There you will find options such as “Heading 1,” “Heading 2,” etc. Select the heading text and select the appropriate style to create the heading.

The image below shows the correct method for creating headings.
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Why This is Important
Properly created headings, in which the headings not only look like headings, but are also identified semantically, provide critical information about the content of a web page. Blind users with screen readers can have their screen readers “scan” page content, reading only headings. But screen readers can only know that text is intended as a heading if it is properly marked up as such. Text that is larger and bolder, but not identified as a heading, cannot be read as a heading by the screen reader.
There are significant additional advantages to properly marking up headings. Search engines such as Google, also look for headings when scanning web content. Properly identified headings make it easier for Google to figure out what the content is about, and can greatly improve the “findability” of the content in search engine results. Properly marked-up content also tends to work better on a larger variety of devices (mobile device, laptop, desktop), and in a greater variety of browsers.
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